


Where I studied: 

BA (Hons) Graphic Design  
Nottingham Trent University  
2007 - 2010 

BTEC Multimedia Design  
West Suffolk College 
2005 - 2007
 

What I’ve done: 
Junior Graphic Designer
Pulse 
March 2011 - August 2012
I had a vital role as part of the creative team here 
at Pulse. From taking the Art Directors’ scamps 
and conceptual ideas and bringing them to life, 
to maintaining a highly skilled eye for layout and 
typography. From digital briefs such as Facebook, 
eDMs and iPad applications, to print such as press 
ads, editorial briefs and experiential marketing 
campaigns. This has given me fantastic foundations, 
spanning a broad range of media. Clients have 
included Renault, Sanex, Palmolive, Diageo, The 
Goldsmiths’ Company, Morrisons and Emirates.

Boux Avenue
Placement
March 2011
Although this was only a week long placement, I 
believe it was one of my most valuable weeks in  
the industry, as I helped with the launch of Theo 
Paphitis’ worldwide brand Boux Avenue. It was 
here where I learnt what it takes to get a brand off 
the ground and into the media spotlight. I worked 
closely with the designers and E-commerce Manager 
to design press packs, invoice slips and in-store 
promotional materials.

Graphic Designer / Artworker
John Browns Printers
July 2010 - January 2011
This was my foot in the door, being an Artworker/
Designer at John Browns taught me everything 
I needed to know about working at a printers 
and working in a print industry, from pre-flighting 
techniques and making files artwork ready and print 
ready, to getting stuck into the lithography process 
and plating artwork ready to put on press.

What I know: 
Adobe Creative Suite CS5.5
iMovie
Final Cut Pro (currently exploring)
After Effects (see above)
FTP management
Keynote
Microsoft Office as standard

Bits & Pieces: 
Team v Leader
vinspired
November 2011 - March 2012 
My role as a Team v Leader was to campaign and 
raise awareness of local social issues. My first 
campaign highlighted the severity of food poverty in 
the UK. My second tackled loneliness and isolation 
in the local area, which was highly successful – a 
Wii championship event was held at The Emirates 
Stadium for vulnerable older men in Islington. 

General Volunteer
1a Arts etc
May 2011 - Present 
1a Arts is a creative youth focussed charity that  
run day care and after school events. I volunteer 
my time in the Screen Printing workshops and Art 
class with the intention of helping to inspire a new 
generation to be creative and to open their eyes to  
the possibilities of creativity. 

Designer & Editor
‘vscene’ Magazine, vinvolved 
September 2010 - February 2011
I was responsible for the design and layout of 
the youth volunteering magazine, I also took on 
a mentoring role, to teach the Youth Action Team 
about InDesign and the technicalities of publishing a 
magazine. I also collaborated with photographers and 
writers to discuss and contribute ideas about future 
articles and content.  

 
People I know:

Paul Turner & Magnus Thorne
Executive Creative Directors, Pulse

Patrick Atkinson 
Creative Services Director, Pulse

If you would like a reference from these awesome 
people, their details are available on request.

Things I’ve achieved:

2012
Featured Artist 
Doodlers Anonymous Colouring Book

2012
Team v awards
VIP Award For gaining outstanding VIP support on  
my campaign to combat loneliness and isolation  
among elder people.
Leapfrog Award For evaluating and learning from 
my first campaign and put effective action into the 
second campaign.

2011 - present
5k & 10k charity runs

2011
Vimpact Award
Donating 150 hours of my time,  
volunteering for various causes. 

2008
Millers Dale Abseil
Sponsored abseil for Marie Curie Cancer Care.

2007
Foreign Study
Overseas study learning Graphic Design from a 
different perspective at the Central Ostrobothina  
Adult Education Institute in Kokkola, Finland.

2006
VROOM VROOM
Gained a full driving licence.

2004
Foreign Teaching Assistant
I was chosen to undertake teaching experience in 
Hirtshals, Denmark, during my A Level study.

2001
And somewhere at the back of the trophy cabinet  
is a Kuk Sool Won Student of the Year award
KAPOW!

Hello there. I’m Crystal Nunn, a motivated creative 
designer with an intense passion and enthusiastic 
outlook on the creative industry. Through working 
in an agency environment, and in my spare time, 

I’ve gained an invaluable skill set, which spans the 
traditional as well as digital mediums. On top of 

that, I continuously seek to expand my conceptual 
and theoretical knowledge of design disciplines and 

current trends. I can be found in a random part of 
London either doodling, volunteering, or hunting out 

new street art pieces to put on my blog.  
 www.cninldn.tumblr.com

07792222123
cnunn@gmx.com

@doodlefool
www.behance.net/crystalnunn

Crystal Nunn
Graphic Designer

07792222123
hello@crystalnunn.com
www.crystalnunn.com

Stuff I like: 
Doodles
Handmade crafts
Street art
The quirky and the insane (anything from art and literature 
to ideas, products and popular culture)
Branding
Volunteering
Helping others
Keeping fit
Keeping up to date with current trends
Zombies and cake.



Crystal Nunn
07792222123

cnunn@gmx.com

“LOOK AT ME” – Illustration



Crystal Nunn
07792222123

cnunn@gmx.com

Technical Journal & Goldsmiths’ Review

The Technical Journal is The Goldsmiths’ Company’s annual 
technology and training publication aimed at industry 
professionals as well as students and apprentices. 
The Goldsmiths’ Review is a prestigious publication that 
contains special features, artist spotlights and industry news. 
I’ve worked with the company, designing the journal and 
review for the past two years, working closely with Account 
Handlers, designing the layout and doing most of the artwork.
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David Basford has been a diamond setter for over 50 years, working in the high end quality 
jewellery sector. Now retired, he started out on his career as an apprentice at the age of 
15 with a small company in Bond Street, London. After completing his apprenticeship, 
David went to work for a company called The English Art Works, the workshop for Cartier, 
staying with them until he retired in 2004. In 2009, he was asked by the Goldsmiths’ 
Company to make a DVD on diamond setting as a way of explaining the basic forms of 
setting and to help pass on the skills to students who are, perhaps, not so fortunate as to 
enjoy an apprenticeship in the trade. See Masterclass article on page 26 of this issue.

Profile Profile 
16/17

Q  How did you come to be a  
diamond setter?

A  I come from a family of diamond 
mounters; both my father and 2 uncles 
were in the trade and I used to go with 
them into the workshop as a boy and 
played around at the bench.  
I just knew that was what I wanted to 
do as a career. They helped me get  
an apprenticeship in diamond setting, 
a trade that paid more than diamond 
mounting (For those of you who 
do not know, “Mounters make the 
jewellery with the holes for the gems 
and setters set the gems into those 
holes” was how David described the 
difference). At the age of 21½, after 
finishing my apprenticeship, my father 
(who at the time was working at the 
English Art Works) encouraged me to 
apply for the diamond setting job that 
he knew was going to become vacant. 
I was surprised to be offered the job 
and, not so long after, I went on to 
work for Cartier. It was an amazing 
experience. I later taught my own son 
as my apprentice and he also went on 
to work for Cartier. 

Q  What role has training played in 
developing your skills?

A  Training has been crucial in 
developing my skills. As an 
apprentice, I just had to get on with 
the jobs. I’ve always been good with 
my hands. I have really enjoyed my 
life. You have got to learn from your 
personal experiences, especially 
failures, such as asking yourself,  
“why did that stone crack?”  
You cannot learn it all from books! 

Q  Has there been anyone special who has 
inspired or influenced your career?

A  Yes, Jacques Cartier. He owned and ran 
the UK business of Cartier at that time. 
He used to come round and talk to you 

about what he wanted from the piece. 
He had a ‘feeling’ for the jewellery and 
wanted perfection for the pieces of 
jewellery that he sold. He would give 
me advice and guidance, pointing me 
to the ‘style’ of the way he wanted the 
work to be. It helped me to raise my 
skills to achieve top quality. 

Q  How did you come to be involved with 
the Goldsmiths’ Company?

A  I applied to become a member. I had 
won many craftsmanship competitions 
and felt that I belonged as a member of 
the trade. I am a Freeman. I have been 
retired since 2004, but still feel a part 
of the industry. 

Q  The new Goldsmiths’ Centre has just 
opened. Is it important to the industry?

A  Yes, it is important, although I’ve not 
yet visited it. The jewellery industry has 
got to be regenerated. It’s a wonderful 
opportunity. These days, there are 
not so many workshops to go into, so 
many young people will have to try 
and make it on their own. I used to 
teach but gave up as it was not practical 
enough. There was too much emphasis 
on ‘paper’ teaching. We need practical 
skills of the highest quality! 

Q  What do you think the future is for the 
UK industry?

A   Will people still buy expensive 
jewellery? Graff, for example, cannot 
make enough jewellery and it is all 
made here in London. However, for 
other companies, much work is now 
contracted overseas. The Bond Street 
shops do not have the workshops of 
quality now! It is a very challenging 
time. Maybe the future is not so good. 
But who knows? There aren’t the balls 
and social functions where people wear 
expensive jewellery. It has all but  
gone now!

Profile: David Basford 

  There will always be a niche for quality 
jewellery; there are those who want 
something exclusive. So there will still 
be a need for craft skills in the future 
and a good apprenticeship is still 
needed. But I don’t think there will  
be so many opportunities in the future 
[as in the past].

Q  How do you rate UK skills against 
international competition?

A  We are up there with the best of them! 
But there are a lot of people who don’t 
have the top skills – they were probably 
never taught them! A lot [of acquiring 
top skills] is down to personal 
ambition. 

Q  How does modern technology impact 
your profession?

A  CAD/CAM/Rapid Prototyping is 
simply amazing, but I think it is almost 
too precise. It lacks that hand-made 
‘feel’. In discussion about stone setting 
in-situ in investment casting: It is clearly 
much cheaper to make gem-set 
jewellery this way but in my opinion it 
looks ‘over-mounted’. Too much metal 
shows above the stones. It is not high 
quality! 

Q  Where does the UK industry excel and 
what are its weaknesses?

A  There are people around in the trade 
that can make the best and finest 
jewellery in the world. But there is 
also plenty of jewellery made that is 
of poor quality, often made by mass 
manufacturing. It is vital to teach 
people as apprentices via masters; 
otherwise, those skills and knowledge 
will disappear.
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“The jewellery industry has got 
to be regenerated. It’s [the new 
Goldsmiths’ Centre] a wonderful 
opportunity. These days, there are 
not so many workshops to go into, 
so many young people will have to 
try and make it on their own.”
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Based around a redeveloped London 
Board School first built in 1873 in 
Clerkenwell, London, the Goldsmiths’ 
Centre now includes workshops, 
exhibition and events space, a public 
café and educational facilities in the 
Goldsmiths’ Institute. 

I am delighted to be able to report 
that after a series of delays the Charity 
took possession of the Goldsmiths’ 
Centre on Friday 3rd February at 
4.00pm. Despite a ‘snagging list’,  
a summary of defects requiring 
rectification which ran to some  
60 pages, the decision was taken  
to move the team, which had been 
split between Goldsmiths’ Hall and 
temporary office space in Clerkenwell, 
into the building. 

After an extensive recruitment 
process the team now includes 
Andrew Birks, our Facilities Manager, 
who joined us in April 2011 and has 
been the mastermind behind our 
successful move into the site; Darren 
Levene Facilities Assistant; Ruth Moir 
our Exhibition and Event Manager; 
Helen Dobson Institute 
Administrator; Kevin Wilson 
Technician Demonstrator; Marie 
Marshall Office Manager and Tracey 
Dessoy our Receptionist. The final 
member of the Goldsmiths’ Institute 
team that we were pleased to be  
able to appoint will be known to  
some readers. 

Robin Kyte FIPG has joined the 
Goldsmiths’ Institute as the first 
Vocational Skills Director. After an 
illustrious career within academia  
and the industry he brings a wealth  
of experience to the developing 
programmes within the Institute.  
His emphasis will be on coordinating 
the remaining fit-out of the workshops, 
establishing the Apprentice 
Foundation Programme and 
developing other vocational training 
offered by the Centre. 

The Apprentice Foundation 
Programme will offer eight young 
people an intensive period of training 
leading to a City & Guilds Level 2 
qualification in Jewellery, 
Silversmithing and Allied Crafts.  
The aim of the programme is to 
provide them with a solid foundation 
that will enable them to specialise at 
Level 3. This approach echoes the  
old style City & Guilds qualifications, 
the loss of which has been greatly 
lamented by the trade. Recruitment 
for the programme will commence in 
May 2012 and application forms are 

The new Goldsmiths’ Centre  
has its Royal Opening 
 
The Goldsmiths’ Centre is the largest ever single investment by the 
Goldsmiths’ Company into the future of the Craft & Industry here in 
the UK. Whilst the Goldsmiths’ Company have supported the Jewellery, 
Silversmithing and Allied Craft industries in numerous ways throughout 
its 700 year history, the newly opened Goldsmiths’ Centre aims to offer 
a previously unseen programme of support. In this article Peter Taylor 
reports on how this will be done.

available from the Institute  
(info@goldsmiths-institute.org).  
The entrance process will include  
a trade test, a drawing exam and 
interview for the candidates that pass 
the first round application process. 

It is also our intention to offer City 
& Guilds Qualifications in ‘units’ that 
can be studied on a part-time basis as 
evening classes for those who wish to 
‘improve’ their skills. We will also be 
developing a range of master classes. 
Robin is now assembling a crack team 
of part-time tutors to deliver the 
courses here at the Centre and we are 
really excited about the quality of 
people who have indicated they wish 
to help us. To facilitate this he is 
working hard to finalise the 
Foundation Apprenticeship 
Programme for 2012 – 13 so that  
the staffing requirements are clear. 

The Postgraduate Professional 
Design Programme is now underway 
and despite serious illness Stuart 
Devlin is leading the delivery of this 
flagship design programme within  
the Institute. Our first cohort of 
post-graduates joined us in February 
and are now hard at work developing 
their design and creative faculties. 
The work that they are undertaking 
with Stuart is being complemented  
by inputs from Mark Lewis (drawing) 
and Chris Corti and Mark Grimwade 
on the technical aspects of the 
Underpinning Knowledge 
Programme. They will, as part of their 
time with us, also be benefitting from 
a customised package of training with 
Simply Rhino who are now our CAD 
partner within the Centre. On page 
36 of the Technical Journal you will 
see that we are working with them to 
deliver the first ‘Generative’ CAD 
course here in the UK. We hope that 
this will be the first of a range of 
working relationships with developers 
and suppliers of tools, equipment and 
processes that will build and enhance 
the Centre’s charitable purpose. 

Also relevant to both the work of 
the Institute and the wider charitable 
purpose of the Centre are the 
workshops and studios that have been 
built alongside the existing school 
building. I’m pleased to be able to 
report that these are now occupied or 
under offer and that we have achieved 
a really diverse mixture of tenants 
that includes traditional crafts, 
modern technology and processes.  
It should now be possible for users  
of the Centre to access almost all the 

Lois Taylor presents HRH Princess Alexandra with a posie of flowers upon departure

The Goldsmiths’ Centre Opening Exhibition, Creativity 
Craftmanship & Community

HRH Princess Alexandra is met by Prime Warden, Hector  
Miller, Mrs Miller and Chairman of Trustees, Martin Drury

Robin Kyte FIPG and Phil Kelly, The Mayor of Islington
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communicate, display and promote  
3D ideas. The CAD category was 
extremely popular this year with over 
60 flatwork entries. 

Gold Awards – Phil Wilkins 
& Murray Warren 
Phil Wilkins, ex-apprentice of Theo 
Fennell plc., won Gold in Diamond 
Mounters Junior for his 18ct Gold 
Cleopatra Brooch. Judges were very 
impressed with the skills demonstrated 
throughout this piece and Phil also 
took the Holts Academy of Jewellery 
Award across both the junior and 
senior categories of diamond 
mounting. This was Phil’s masterpiece 
to finish his apprenticeship. It turned 
out to be a double celebration with 
Murray Warren, also from Theo’s 
workshop, winning the Gold Award  
in Setters Senior. 

Gold Award – Mia Jones 

Another success  
for the younger 
generation of 
practicing 
craftspeople was this 
exquisite scented oil 
burner hand crafted 

by Mia Jones. She received high praise 
for her clean, neat and beautifully 
made piece. The fitted panels and 
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Craft and Technology Skills 
celebrated at Goldsmiths’ Hall  
        
An array of skills, artistry and creative talent scooped the top awards at 
this year’s prestigious Goldsmiths’ competition. Hand craft skills took 
poll position followed by emerging technological talent producing a 
combination of traditional and new skills competing alongside each other. 
Article by Brian Hill, the Goldsmiths’ Craft & Design Council  

Education and skills Education and skills

The Jacques Cartier 
Memorial Award 
– Gavin Haselup 
The Goldsmiths’ Craft & Design 
Council’s annual competition 
attracted some exceptional work and 
the star category this year was in the 
modelers section. Gavin Haselup won 
the Senior Award and the ultimate 
accolade in the competition; The 
Jacques Cartier Memorial Award,  
for his outstanding 3D modeling of  
a Saracen and Knight. The Judges 
were so impressed with the depth  
and breadth of modeling skills 
demonstrated that two further gold 
awards were given to Julian Cross  
and Robert Elderton.   

The Goldsmiths’ Company 
Assay Office London Award 
– Kevin Grey 
The Goldsmiths’ Company Award, a 
prestigious title that seeks to identify 
and celebrate outstanding design, went 
to Kevin Grey for his contemporary 
silver vases. These demonstrate how a 
different set of skills can be deployed 
in making silverware to high standards 
whilst pushing the boundaries’ of 
design. This striking work is a fine 
example of utilizing technology 
alongside hand making skills.     

The Goldsmiths’ Company 
Assay Office London Award 
– Andrew Lamb 
Andrew Lamb’s Brooch caught 
everyone’s attention with his clever and 
unique use of wirework. An effective 
illusion and attractive statement 

created by applying 
technology through 

laser welding, in 
tandem with great 
patience and 
application.  
Andrew won 2 
Gold’s and the 
coveted Technology 

Innovation Award 
sponsored by the 

London Assay Office. 
 

 
 

 

components showed great attention to 
detail, demonstrating a high quality of 
craftsmanship and control throughout 
the piece.

Gold Award
– Paul Gardner 
Paul won the Gold Award in 
Smallworkers& Model-Makers Senior 
for his master craft skills in making a 
stunning travelling watch made in 
silver, Mother of Pearl and resin 
enamel. This type of construction in 
smallwork is a demanding test to 
achieve an excellent standard, and 
even more so when fabricated in silver 
rather than gold.

Gavin Haselup; Senior & Cartier Awards

Kevin Grey,  
the Goldsmiths’ 

Company Award     

Paul Gardner; 
Gold Award in 
Smallworkers & 
Modelmakers Senior

Katherine Priest; Gold Award in 2D CAD

Adam Perrin; Gold & the Junior Award

Phil Wilkins; Gold Award in Diamond Mounting  
& The Holts Academy of Jewellery Award 

Murray Warren; Gold Award in Diamond Setting 

Mia Jones; Gold & Special 
Council Award in Smallworkers 
& Model-Makers Junior

Andrew Lamb;  
Technology  
Innovation Award

The Junior Award 
– Adam Perrin 

Another positive aspect of the 
competition was seeing high craft skills 
being achieved in some of the junior 
categories. Adam Perrin won an array 
of top awards for his beautifully crafted 
pair of silver candlesticks including  
the Gold Award in the craft section for 
silversmithing, The Podolsky Award 
that identifies young and potent ial 
talent, and the Junior for best overall 
performance in any of the junior 
sections. High praise indeed for a 
young craftsman. Adam’s Candlesticks 
were polished by Fredrick Leal who 
won a Gold Award in the Polishers 
Senior section.

2D CAD Presentation
– Katherine Priest

This clean cut and professionally 
presented design won a Gold Award  
in the computer aided design section. 
Katherine’s Flower Vase is a fine 
example of the benefits and values  
in working with technology to 
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Report: BaselWorld 2012 

If you want to see what is 
available in the market, be it large 
machines, bench tools or alloys and 
consumables, there is no better place 
to see the wide range than Basel. 

As last year, the mood of the 
industry is cautiously optimistic. 
There was more focus on better 
serving customer needs. There is a 
new Rapid Manufacturing technology 

We anticipate each year that BaselWorld, the international watch & 
jewellery exhibition in Switzerland, will be full of new materials and 
machines. But 2012 was more than that: a new laser-based manufacturing 
technology has burst through and looks set to make an everlasting impact. 
Chris Corti reports.

Rapid Manufacturing by Laser

Basket Ring – designed by Nervous Systems

Butterfly Mesh – designed by Digital 
Forming

Pearl and Silver Ring produced using 
Concept Laser machine

Concept Laser GmbH
 

Germany – www.concept-laser.de   
Concept Laser have 
developed a new machine  
for building parts by laser 
melting of powders that is 
more affordable and has 
a smaller scale need for 
precious metal powder to 
service the operation, i.e. 
it has less capital tied up in 
powder during operation.  

Cookson Precious 
Metal  
 

UK – www.cooksongold.com  
Cookson are working in 
partnership with EOS 
GmbH to produce an 
‘e-manufacturing solution’ 
for the industry. Cookson 
are investing in new powder-
making facilities to produce 
precious metal powders. 
They had several impressive 
prototype pieces on display, 
including a 18 ct gold 
mesh. E-mail: lasersintering@
cooksongold.com  

Legor Group Spa  
 

Italy – www.legorgroup.com  
Under trade name, Powmet®, 
Legor are developing a 
range of precious metal and 
bronze powders designed 
especially for powder laser 
melting technology, based 
on the Concept Laser 
machine. Legor have found 
alloy composition needs 
to be optimised; reducing 

porosity and improving 
surface quality.  
Legor have clearly made 
a large investment in this 
technology and can offer a 
consultancy service to those 
wanting to enter the sector.

Progold Spa 
 

Italy – www.progold.com  
This Italian master alloy 
producer have also moved 
into metal powders, notably 
gold and silver, under SLM™ 
branding for laser sintering 
applications with a major 
launch at Basel. See:  
www.progold.com/PG_SLM1/
main.asp?PG_lng=GB  

Hilderbrand & Cie
 

Switzerland – www.Hilderbrand.ch 
Hilderbrand have had gas 
atomisation facilities for 
some years to produce 
metal powders for in-house 
requirements. They have 
also been supplying 
powders for powder 
metallurgy and MIM 
(Metal Injection Moulding) 
applications for some time. 
They are involved with 
a consortium to develop 
and commercialise laser 
sintering technologies for 

several sectors including 
jewellery, watch and dental.

Sisma Spa 
 

Italy – www.sisma.com 
Prominence was given to 
their new laser melting 
machine, ‘mysint 100’. This 
compact machine is claimed 
to be eco-friendly and has 
a small metal powder feed 
requirement, similar to the 
Concept Laser approach. 
It is suitable for building 
parts in precious metals 
and bronze, titanium and 
cobalt-chrome materials. It 
has good production speed 
coupled with maximum 
precision, it is claimed. 

Other innovations 
seen  

SRS Ltd
 

UK – www.srs-ltd.co.uk    
Their Eurovest investment 
powder now comes in a 
re-sealable plastic bag, 
with carrying handle. The 
packaging is bright and 
attractive, with all one needs 
to know printed on the 
packet. Much better than the 
cartons we are used to and no 
more losing the instruction 
leaflet. SRS also showed their 
ProHT platinum investment 
powder that just requires 
mixing with water, their 
CADCAST investment for 
RP resin models and a new 
‘Flash’ silicone mould rubber.

Lampert Werktechnik 
GmbH
 

Germany – www.lampert.info/jewellery.html    
Lampert exhibited their new 
PUK 04 microwelder which 
is an upgraded version of the 
PUK 03 model with better 
display and other features. 

United PMR Inc 
 

USA – www.unitedpmr.com 
United featured two new 
sterling silver-based alloys: 
Platinet™, which is sterling 
with a small addition of 
platinum, has a brilliant white 
colour, a superior tarnish 
resistance, a high hardness, 
firescale-free and good 
fluidity for stone-in-place 
casting. The other is ‘karat 
Silver’, a sterling silver with  
‘a touch of gold’.

There was a full range of 
equipment in CNC multi-
axis milling machines from 
all the main manufacturers 
on display. Also prominently 
displayed were laser welding 
and marking machines from 
several manufacturers, the full 
breadth of investment casting 
machines, Rapid Prototyping 
machines, finishing 
(polishing) machines and 
much more besides. Small 
tools for the bench were on 
several stands too. There is 
something for everyone at 
this show and it is a good 
way to keep abreast of latest 
trends in manufacturing 
technology. For any serious 
manufacturers, Basel is a 
‘must’ visit.

One version of this technology was 
discussed in Technical Bulletin No 
3 in April 2006 so the concept is not 
new! It required some refinement 
in technology and more affordable 
machine technology. And, of course, 
ready availability of precious metal alloy 
powders. These factors have now come 
to fruition. Like Rapid Prototyping 
technology, a net shape is produced 
from metal powders by additive layer 
manufacturing; laying down a layer of 
powder material on a platform, from 
CAD files, using a controlled laser 

beam to consolidate the powder 
where required, either by 

sintering or melting. Excess 
powder is removed and 
another layer built until the 
piece is achieved. Several 
pieces can be processed 
at once and the machine 
can run 24 hours a day! 
One can customise 
pieces easily and make 

intricate articulated pieces such as 
chains with the links already interlinked. 
The technology opens up huge design 
opportunities to produce innovative 
jewellery.
The original machine technology – 
DMLS (Direct Metal Laser Sintering) 
required large amounts of powder 
to feed the machines. Another issue 
was product surface quality and the 
availability of precious metal powders 
commercially has been of concern too. 
These issues have been addressed in  
the latest technology.
What surprised me was the scale of the 
developments: at least 6 companies were 
exhibiting, 4 of whom we recognise 
as alloy suppliers. Some of these have 
invested in powder-making facilities 
(gas atomisation). Clearly, this new 
approach to manufacturing jewellery is 
seen as commercially viable and many 
of the technical drawbacks have been 
overcome. I will discuss the exhibits in 
no particular order:

that has burst forth in a big way at  
this year’s show that surprised me  
and I think it could have a radical 
impact on our industry. Yet again,  
I hear comments that the ‘Far East’ 
is snapping up machines for this 
technology at a rate that makes 
Europe look pedestrian. I worry 
how Western industry will remain 
competitive unless we embrace new 

technology more readily. 
The technology I refer to is direct 

laser processing of metal powders by 
an additive layer ‘printing’ technique, 
either by sintering or by melting, to 
produce net shaped products. Basel 
certainly is the place to see the latest 
developments and learn how to stay 
on trend.

Heart Pendant – designed by Lionel Dean
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Editorial Design
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F E A T U R E

In October 2010, Chris Knight won the 
Museums Sheffield Metalwork Design 
Award for his silver and stainless steel 
chalice, Lest We Forget. The press 
release described the piece as ‘made 
from silver and stainless steel using 
integrally cast, graphic elements.  
Both striking and powerful, this chalice 
challenges our expectations of a 
traditional religious object to explore  
the seductive power of danger’. The 
chalice also challenges some of the 
public assumptions with which Chris  

has burdened himself over the  
years: the spikiness and punky, 

bad-boy image. 
The graphic qualities and 

integral casting of Lest We 
Forget are a new departure 

for him, but so, too, is the 
poetic, contemplative nature  

of the piece. It is a sacramental 
vessel which expresses its function 

both practically and symbolically.  
The object summons up images of war, 

suffering and religion. The ranks of 
embedded crosses run rhythmically across 

the surface of the vessel, reminiscent of the 
vast war cemeteries of the 20th century. The 
piece is heavy, a thick gauge of metal, and the 

sharp points of the crosses press painfully 
into the hand as the vessel is held: a 

reminder of penance and suffering. 
How could communicants drink 

from the cup without snagging 
their lips? Their blood would 
mingle with the consecrated 
wine in a strange physical 

remembrance of sacrifice and 
redemption. However, while 

more explicit in its ideas than much of his 
earlier work, Lest We Forget is one recent 
piece in a sequence of liturgical vessels 
which Chris has been developing since 
1996, in association with private clients 
in the USA, who are members of the  
New York Roman Catholic Community. 
He has long been exploring the religious 
and iconographic value of altar and 
processional plate, as well as that used  
in the Mass.

The chalice has joined a growing and 
significant body of his work in Sheffield 
Museums, part of their outstanding 
collection of contemporary British 
silver and metalwork. Chris is now well 
represented in public collections in the UK. 
Recent acquisitions of his work have been 
made by Aberdeen Art Gallery, the Shipley 
Art Gallery, the National Museums of 
Northern Ireland and Norwich Castle 
Museum, joining established collections in 
Goldsmiths’ Hall, the Victoria and Albert 
Museum, Birmingham Museum and Art 
Gallery, the Crafts Council and the Musée 
des Arts Décoratifs in Paris. With objects 
like Lest We Forget, though, there is 
always a sense of regret that they will 
never be used in real life. Their acquisition 
by a museum places them in a protected 
environment, where the implications  
of their practical use will never be tested  
or enjoyed.

Chris describes his work as both 
functionally and visually provocative.  
But his work has never been simply 
provocative for the sake of it; and it 
embodies a thoughtfulness which belies 
its outward sensationalism. His 
provocativeness is a stimulant to the  

user and shocks one’s complacency.  
He manages to bring an edginess and 
disconcertion even to his domestic 
ranges. As he himself says, he wants  
to “keep people engaged with his work”. 
Projecting spikes give one pause for 
thought – compelled to approach his 
objects with caution and to assess the 
objects afresh. Are the spikes, for 
example, on the tequila shots now in 
Birmingham Museum and Art Gallery 
aggressive or, as with the cacti from 
which the tequila is produced, 
protective? Will it hurt when one picks 
them up? Is the spikiness a preventative 
or merely a sharpening of the experience?

The same questions of approach apply 
equally to his series of tea sets. In spite of 
their domestic nature and a fundamentally 
practical and practicable function, an 
apparent instability, impossible 
geometries and the startling use of colour 
again prompt a wariness in the user: 
“Should a tea pot look like this? How do I 
pick it up? Will it tip? Will it topple?”.

Chris has been exploring the formal 
qualities of tea sets since he was a 
student, testing conventions and the 
possibilities of manufacture, and 
seeking to avoid design stereotypes. 
There is, he feels, a self-referential 
tendency within silversmithing. 
Silversmiths are often too sensitive to 
the weight of history behind their craft. 
In a deliberate embracing of a different 
aesthetic, much of his work, he states, 
is speculative and questioning. He asks 
not how a tea pot should look, but how  
a teapot could look when freed from 
established notions. There has been  
a steady and conscious progression 
within his tea sets. The funky designs  
of the 1990s, with their use of coloured 
polyurethane, have developed into 
more carefully structured works, 
setting high polish against richly 
coloured anodised aluminium and 
playing with notions of tea drinking as  
a communal activity and as a social rite, 
as well as with the formal geometries of 
the objects themselves.

He has brought the same analytical 
process to his series of candelabra. 

Again, this is an ongoing sequence 
which has been in development from 
student days, when the main exhibition 
piece in his final Royal College of Art 
(RCA) show was a candelabrum. In 
these objects, there is a much clearer 
fascination for geometry, for the 
careful de-construction and re-
building of hard, geometric form. 
Around this structure, he builds 
sweeping, organic and dynamic 
curves. Delicate, spun pod forms 
perch precariously or hang like ripe 
fruit against solid, angular silver or 
aluminium bars. 

These are elements and concepts 
which Knight pursues on a larger scale 
too. He is one of the few silversmiths 
who is able, successfully, to work  
in both domestic and architectural 
contexts, in steel as well as fine metals. 
Since the mid-90s, he has been 
contributing to major architectural 
schemes, at Baltic Quays in Gateshead, 
in various sites within central 
Sheffield and at Festival Place in 
Basingstoke. He has also undertaken 
freestanding sculptural works in 
Corten steel and stainless steels. 
Sheaf Tree (2004), on Brewery Wharf, 
Leeds, is a rationalised celebration  
of natural form, developing elements 
found in his domestic candelabra. 
Here the visual references to a sheaf 
of barley are executed large-scale in 
sharp, red-rusted, laser-cut Corten 
steel. Desire (2001), on the Blackpool 
promenade, on the other hand, is  

a fiercely provocative work, charged with 
sexuality and danger.

Knight also carries with him a reputation 
as a brilliant and ground-breaking 
technician: a pioneer of computer 
technology, a gifted and determined  
tool maker and skilled precision 
engineer. All these techniques, 
 however, are nothing more than tools 
and a means to an end. It is still the act  
of making objects which excites him. 
One of the first silversmiths to venture 
into the field of digital technology, his 
first experiments came during his 
undergraduate course at Sheffield 
(1983–7), when he gatecrashed the 
Engineering Department’s huge and 
cumbersome mainframe computer.  
He developed and refined his computer 
skills at the RCA, working on Apple Macs 
under the tutelage of Rebecca de Quin. 
When Birmingham Museum and Art 
Gallery acquired a tureen and serving 
spoon in 2000, Chris was the first artist 
to present his working drawings in the 
form of computer-generated print. 
Computer-aided design is an important 
process and still fundamental to the 
design of his large-scale commissions. 

The object summons up 
images of war, suffering 

and religion

By Martin Ellis – Curator (Applied Art)  
Birmingham Museum and Art Gallery

Lest we forget chalice,  
2010, silver and stainless steel 

Museums Sheffield
Chris Knight, courtesy of Adrian Sassoon

Chris Knight

Pair of 3-light candelabra, 2010, silver and anodised aluminium

National Museums of Northern Ireland
Chris Knight, courtesy of Adrian Sassoon
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painting flowers had become 
rather repetitive. In 1987, 
Rosalind Savill, Director of the 
Wallace Collection, showed 
her the collection’s 18th 
century miniature portraits. 
For a painting to qualify as a 
portrait miniature the head 
size needs to be within 50mm 
and stand the test of full 
magnification. Gillie decided to 
find out “how to paint like that”.
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A slim volume sits on the 
shelves of the library at 
Goldsmiths’ Hall on the work 
of Gillie Hoyte Byrom. The 
Richard Campbell Collection 
of Enamel Portrait Miniatures 
by Gillie Hoyte Byrom was 
produced in 2009 in a very 
small edition illustrating 12 
exquisite portraits and gives 
a detailed explanation of how 
each piece was painted, layer 
by layer. This is a recipe book 
for those who would like to 
know how the work was 
achieved and a precise guide 
for those who would follow in 
Hoyte Byrom’s footsteps in 
creating small masterpieces. 

for a week-long break to 
Flatford Mill Field Study 
Centre to try her hand at 
stained glass, enjoying it so 
much that, at the end of her 
stay, she stepped in to fill  
the vacancy as cook. She 
later became secretary to 
the Warden. She stayed for  
two years.

When work was finished  
for the day, she would join in 
the courses, doing lots of 
drawing, botanical illustration 
and esoteric subjects such  
as ‘History in the Hedgerow’. 
Then, one day, she sat in on  
a demonstration of enamel 
painting and knew, as she put 
it, that “this was it”: she had  
to learn to paint using vitreous 
enamel. It was the beginning 
of a life-long passion.

As part of her zoology 
degree, she had learnt the 
conventions of scientific 
drawing, spending four 
years looking into the lens  
of a microscope with her left  
eye whilst drawing. These 
line drawings had to be clear 
and simple with no shading 
and that discipline taught 
her very quickly to convey 
proportion. She studied 
botanical drawing at the 
same time and this all 
equipped her with a drawing 

language that she would not 
have gained at an art school 
at the time when formal 
observational drawing was  
no longer being taught. 

These 12 painted enamels 
chart her progress in 
developing and refining  
her considerable skills, a 
journey which she started  
34 years ago. 

I visited Gillie at her home 
in Devon, where she works 
from the studio she has had 
converted within the Devon 
Longhouse that she and  
her husband restored over 
the years into a comfortable 
home. It was an atmospheric 
drive from the station, the  
taxi driver pointing out  
the black clouds sitting on 
Dartmoor and telling me we 
were going to “the middle of 
nowhere”. Seeing the dark 
carved oak 16th century 
panels in the house, it all 
seemed in keeping with the 
portraits in the Richard 
Campbell Collection, many  
of them painted ‘after’ artists 
such as Hans Holbein the 
Younger (1497–1543), 
Nicholas Hilliard (1547–1619) 
and Isaac Oliver (1565–1617).

Gillie had no formal 
training as an enameller or 
goldsmith. The daughter of  
a tea planter and a teacher, 
her early years were spent in 
Sri Lanka, the family moving 
to Norfolk when she was  
still a small child. Although 
introduced from an early age 
to art subjects by her family 
– her mother had studied 
textiles at Edinburgh and her 
aunt was a commercial artist 
– she opted for science 
subjects at school before 
taking a teaching degree 
specialising in zoology at 
Homerton College, Cambridge.

In 1975, qualified to embark 
on a teaching career, she went 

With this change of direction 
in mind, Gillie spent a year in 
Norwich attending the Art 
School for a short course in 
silversmithing, setting up an 
enamelling workshop in her 
mother’s basement and 
taking a PA/secretarial 
qualification. However, very 
aware of her limited contact 
with like-minded people and 
having heard of the Devon 
Guild of Craftsmen, she 
decided to head off for the 
West Country. At the time, 
there was no network, as 
exists today, of organisations 
around the country that 
encourage and support 
artist craftsmen, makers 
and designers. Devon, also 
the home of the Dartington 
Hall Trust, was the beacon  
to head for. She found a job 
and somewhere to live and 
continued to teach herself 
enamelling, showing and selling 
her work where she could – at 
the Cider Press Gallery and the 
Craft Gallery in Totnes, amongst 
other outlets. 

For 12 years, she painted 
flower studies in enamel  
for jewellery and box lids, using 
a local jeweller to produce 
a range of settings for her 
enamels. She loved the 
brushwork, “the painterliness”, 

of painted enamels and  
did not attempt other 
enamelling techniques such 
as champlevé, cloisonné  
or basse-taille, which 

incorporate metal carving 
and forming. 

Being self-taught, Gillie 
experimented freely, which 
added to the later fluency 
and speed of her brushwork 
– “errors have taken me off in 
good directions”, she says. But 
the results were haphazard 
and she realised she needed 
some training to further her 
technique, besides which 

King Henry VIII, 1537, after Hans Holbein the Younger, 2007

King Henry VIII, 1537, after Hans Holbein the Younger, 2007

The Richard Campbell collection

Gillie Hoyte Byrom

One day, she sat in on a demonstration 
of enamel painting and knew, as she 
put it, that “this was it”: she had to 
learn to paint using vitreous enamel
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Queen Elizabeth I - the Pelican portrait  
after Hilliard, 2010

The Richard Campbell collection
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By Jim Dimond

THE UNVARNISHED TRUTH 
Thomas Vyner’sSir

portrait
The late 17th century portrait  
of Sir Thomas Vyner, attributed 
to Gerard Soest, hangs in the 
Court Room at Goldsmiths’ 
Hall. It was the gift of James 
Temple, a former apprentice  
of Sir Thomas, in October 
1671, some six years after Sir 
Thomas’s death. In February 
2010, following an overflow of 
water from the floor above, 
which ran down the panelling 
onto the picture frame, the 
painting required treatment. 
Water is particularly damaging 
to canvas paintings, as the 
fabric material reacts strongly 
in water, often swelling and 
shrinking, and it is the 
shrinkage that is the critical 
aspect. Brittle paint layers can 
be disrupted by the movement 
in the canvas beneath. To add 
to this problem, paintings are 
often lined, which means that 
another canvas is glued to the 
back using a paste of animal 
glue and flour, all moisture-
sensitive materials. 

In this case, the painting 
had been double-lined with 
two extra fabrics on the 
back, which may have 
helped preserve the painting 
from worse damage than was 
actually caused. 

This treatment may have 
taken place in June 1920 
when James Bourlet, a 

London firm of picture dealers, 
recommended that it ‘be  
re-lined and varnished owing 
to the paint at the bottom  
of the picture leaving the 
preparation’. Once the canvas 
had dried out, it was found 
that there was some small-
scale flaking in the paint layer, 
but the most disfiguring 
change was a large buckle in 
the lower half caused by the 
drying moisture. With the 
thickness and rigidity of all  
the layers, it would have been 
impossible to re-flatten the 
painting without removing the 
lining additions and replacing 
them with a new lining. There 
is no quick way of carrying out 
a re-lining other than manually 
peeling back the old canvas 
lining and scraping away the 
revealed glue layer. Sometimes, 
moisture can be used to aid 
this process. Once released 
from the board-like secondary 
linings, the original canvas 
was then re-flattened using 

dampened blotting paper  
and weights. 

The new lining was carried 
out using canvas, as before, 
but with a modern adhesive 
that becomes tacky under 
heat and cools to produce a 
strong bond. It might sound 
old-fashioned but applying 
the heat with irons and 

cloths allows considerable 
control. This is my favourite 
method of achieving such 
repairs, despite having hot 
table equipment.

Once back on its stretcher, 
the painting was cleaned in 
order to allow flake laying 
adhesives to penetrate 
beneath the paint layer more 
efficiently. This treatment also 
gave me the opportunity to 
re-do some of the old and 
clumsy restoration. After a 
number of centuries, paintings 
are treated over and over 
again; often, layer upon layer is 
added rather than removing 
the previous campaign and 
starting again. This can leave 
layers of dark and cloudy 
varnishes and obscuring over-
paint. When Daniel Fair, of 
Great Queen Street, made 
new frames for the pictures in 
the ‘parlour’ of the second Hall 
in 1735, he also had them 
cleaned. In 1779, they were 
treated again. However, it has 
been the case that, in the  
last 30 years, more regular 
cleaning and varnishing has 
been the norm. 

In this painting, the varnish 
layers were slightly blanched 
by the moisture damage and 
were completely obscuring 
the original paint texture. 
There was damage to the 
lower part of the face and the 
subsequent retouching was 
vague and discoloured. Tests 
were carried out to find the 
solvent mixture which would 
most efficiently remove 

varnish and over-paint without 
damaging the original paint, 
and then they were carefully 
lifted, layer by layer. 

Once re-varnished and 
ready for the restoration 
section of the treatment, 
some new retouching was 
carried out to bring the image 
back together and to disguise 
the damage without giving 
too heavy an appearance. 
Modern conservation 
principles encourage the use 
of materials that better  
stand the test of time, so that 
varnishes and retouching 
media used do not discolour 
and can be easily removed if 
this is required at some point 
in the future. 

The whole process from 
start to finish took two and a 
half months and was carried 
out in the summer whilst the 
Hall was closed. The painting 
now hangs in full glory in  
its rightful place in the Court 
Room, where it can be 
admired by both members  
of the Company and visitors 
to the Hall.

Two stages of cleaning 
the face (above) and (left) 
the back of the painting 
showing water stains on  
the canvas
Jim Dimond

Modern conservation principles 
encourage the use of materials that 
better stand the test of time 
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The Company’s post-war 
collection of silver, jewellery 
and art medals is the legacy 
of Graham Hughes, who 
died in October 2010. 
Graham’s father, George 
Hughes, Clerk of the Company,  
had earlier initiated both the  
antique and modern silver 
collections at the Hall in the 
early 1920s stating that 
“there was a need for a revival  
in the industry that was 
depressed and unenterprising”.  
The focus was to be on the  
“improvement of design leading  
to a great encouragement to  
the craft generally”.

The quantity of items that 
Graham acquired during his 
30 years at the Hall as Art 
Director reflects his individual 
supportive approach to 
modern craftsmen emerging 
in the 1950s from the austere 
aftermath of the Second World  
War. The Collection in the 

1950s was guided by the 
principle of encouragement.  

Additions were deliberately 
acquired to interest people 
in new silver design with 
“exhibitions being the 
best and almost only way  
of doing it”. So, typically,  

the iconic Robert Welch 
candelabrum (1958) was 

commissioned by Graham  
for the Art in Craftsmanship 

exhibition in that year in  
the USA.

Robert Welch, along with 
Gerald Benney, David Mellor, 
Brian Asquith and Stuart 
Devlin, had studied at the Royal 
College of Art in the 1950s 
under Professor Robert 
Goodden who engendered 
optimism for new design in 
the silversmithing school there. 
Graham acquired modern 
domestic silver from these 
rising domestic stars, as well as 
others, at a time when the silver 

F E A T U R E

trade was dominated by the big 
traditional manufacturing firms 
such as Wakely and Wheeler 
Ltd., Nayler Brothers, C.J. 
Vander Ltd., William Comyns & 
Sons and Padgett & Braham 
Ltd. Graham’s stance was 
“trade is life and we ignore it at 
our peril”. So he deliberately 
used the Company’s modern 
collection as a forceful 
marketing representation  
of new British design in an 
extensive annual loan exhibition 
programme, both in the UK  
and in venues overseas with 
displays of up to 200 items. The 
Company’s huge Beetle Bowl 
(1962), by Gerald Benney, 
inspired by a microscopic 
underwater creature, was 
specifically commissioned to 
attract such attention to design 
when on exhibition.

Osman’s beautiful Unicorn 
Horn Balance, silver gilt with 
narwhal tusk and rose quartz, 
commissioned in 1966 
 to commemorate Lord 
Runciman’s Prime Warden’s 
year, is eye-catching and 
evocative, in its balance and 
counter-balance, of the 
Company’s work of assaying 
precious metal. Graham’s 
belief in Osman’s artistry  
and his patience with this 
uncompromising and creative 
man has meant that the 
Company has an incisive 
collection of work by this 
imaginative artist craftsman. 

Louis Osman was invited to 
participate in the Company’s 
landmark International 
Exhibition of Modern 
Jewellery, 1890–1961. Using 
the expertise offered by the 
Victoria and Albert Museum, 
Graham showed 901 exhibits 
tracing the evolution of 
modern jewellery design.  
It was the turning point of 
resurgent artist jewellers and 

it fine-tuned Graham’s eye  
for exciting new work, instilling 
in him a deep passion for 
jewellery. The exhibition’s 
competition, sponsored by De 
Beers ‘to stimulate advanced 
British jewellery design’, led 
Graham to form the Modern 
Jewellery Collection at the 
Hall. Specially selected pieces 
were commissioned from the 
exhibition from sculptors and 
jewellers. Graham, then, 
bought work from brilliant 
up-and-coming jewellers like 
John Donald, Andrew Grima, 
David Thomas, Gerda 
Flöckinger, Wendy Ramshaw 
and others, supporting them 
in their early years and seeing 
them develop into mainstream 
studio jewellers, worthy of 
one-man shows at the Hall.

With the 1970s economic 
recession, Graham launched 
the Loot series of exhibitions 
at the Hall in 1975, which 
marketed new work through 
keen pricing. In the following 
year, some 1,400 exhibits,  
all priced under £100, were 
shown by 325 designers. The 
purchases for the jewellery 
collection now emphasised 
design rather than precious 
metal content, with delightful 
additions such as the silver 
and titanium brooch (1976) 
framing a perspective of 
clouds by Edward de Large. 
Similarly, giving support at  
a difficult time, Graham 
established the modern art 
medal collection at the 
Hall by purchasing 77 
British art medals  
and 46 foreign art 
medals from exhibits  
in the Medals Today 
exhibition held at the 
Hall in 1973.

Last December, in 
Bonhams’ auction sale, 
Distinguished Designs and 

Post-War Silver, a unique 
piece by Gerald Benney was 
sold to a private collector  
for £60,000. It is true to say 
that the bedrock for such  
a confident market in this 
period was laid by Graham 
during his time as Art Director 
at Goldsmiths’ Hall. The 
Hughes’s tradition of the 
Company’s encouragement of 
the craft through acquisitions 
for the Collection remains as 
strong as ever and, no doubt, 
will continue into the future.

By Rosemary Ransome Wallis
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Beetle Bowl, 1962, silver, gold and 
peridots, by Gerald Benney 
Images: Clarissa Bruce

Candelabrum, 1958, silver,  
by Robert Welch

Brooch, 1961, silver-gilt, set with one 
diamond, by Bernard Meadows
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“We are still receiving feedback, all of it has been positive. 
In fact even some of our members of staff have commented 
favourably  – particularly on the image on the front cover.” 
David Beasley - Librarian, The Goldsmiths’ Comapny
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Rocktails packaging

Rocktails wanted to spruce up their packaging to gain more 
stand out appeal and to speak out to their target market. By 
replacing the metallic silver to a sheek matte black and the 
addition of spot colour made these pouches look super cool 
and separated them from competitors on the market. 

Rocktails at The Taste of London

Rocktails had a stand at The Taste of London. I designed  
the collateral including beach flags, the uniform, bar and  
the souvenir glasses.

Packaging & Experiential Activity
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Care for your most
important outfit

The 60 second skin test
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To test your skin:

1. Take a Sanex skin test tab from the stand, 
 or if at home cut 3cm of sticky tape, it works  
 just as well. 

2. Stick the tab/sticky tape on the back of your  
 hand, rub it to make sure it sticks.

3. Remove the tab/sticky tape from your hand  
 and put it on the black area below.

4. If you’re at the Sanex stand, use the touch  
 screens to reveal your skin type.

If you’re at home 
visit www.sanexskincare.co.uk  
or scan the QR code.

Let Sanex help you look and feel your best every day and enter 
our competition to be in with the chance of winning a fantastic 
Individual Personal Shopping Experience at House of Fraser for 

you and three friends – with £200 each to spend in store!*  
There are also 50 Sanex Gift Packs containing Sanex shower  

and bath gels, and Sanex deodorants up for grabs too.

To enter and to view full terms and conditions visit  
www.sanexskincare.co.uk

Visit www.sanexskincare.co.uk for your chance to

a fantastic personal 
shopping experience 
for you and 3 friends WIN

with £200 each to spend!*

*Terms and conditions apply. Personal shopping experience   
  prizes available when the number of entries reaches 1000.

✁

Sanex

For Sanex’s 2012 experiential activation campaign. I worked 
closely with the Art Director to produce the TV stands, 
brochure and Sanex product guide lanyards.

Experiential Activity
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Get things started  
with my delicious  

summer starter recipe

“Welcome the 
summer by serving 
this simple dinner 
party starter with 
Blossom Hill’s 
White Zinfandel 
Rosé. The wine’s 
refreshing hints  
of strawberry work 
well alongside this 
tasty tart.”

Pre-heat oven to 180°C/350°F/gas mark 4. 
Beat the eggs in a mixing bowl. Add the mozzarella and ricotta and mix to a smooth 
creamy consistency. Season with crushed sea salt and freshly ground black pepper.
Pour the mixture into the pre-baked pastry case. Smooth the surface with a palette 
knife. Bake for 30 minutes. Remove from the oven and arrange the figs, cut-side  
up, on the surface. Return to the oven and cook for a further 10 minutes until the  
figs are beginning to brown on the edges. 
Remove from the oven and leave to cool on a wire rack. To serve drizzle runny  
honey all over tart and scatter with fresh basil then cut into slices.
Pair with Blossom Hill White Zinfandel Rosé.

Summertime Tart  
 

Serves 6
1x 20 cm short crust tart case
2 large free-range eggs
225g mozzarella,  
pushed through a grater  
(don’t worry if it crumbles)
225g ricotta

5 fresh figs cut into quarters
Crushed sea salt and finely 
ground black pepper
3 tbsp Blossom runny honey
Hand full fresh basil leaves

A simple dinner party starter, serve alongside Blossom Hill White Zinfandel.

                     DRINK RESPONSIBLY       
www.blossomhill.com     The BLOSSOM HILL words and associated logos are 
trade marks. © Blossom Hill Winery 2012.

Win £250 to get your summer started 

CREATIVE

Blossom Hill Summer Activation 2012

Blossom Hill partnered with James Tanner for their 2012 
summer activation campaign. The activity centred around 
Blossom Hill’s Facebook page, an application drove people 
to the site, here they could win prizes to celebrate the Jubilee 
and Olympics, and also sign up to receive James Tanner’s 
favourite summer recipes. 

 

On prOmOtiOnal stOck Only.

DRINK RESPONSIBLY     
www.blossomhill.com The BLOSSOM HILL  
words and associated logos are trade marks. 
© Blossom Hill Winery 2012. 
Valid from 04.04.12 to 31.08.12. 
UK residents 18+. Normal exclusions 
apply. 3 prizes to be won daily. Text entry only. 
Texts will be charged at your provider’s standard 
rate (typically 10-12p).Terms & Conditions apply, visit 
www.blossomhill.com. Promoter: Percy Fox/Diageo GB, 
Bishops Stortford, CM23 5RG.

WIN
“Get your summer off to the 

perfect start with refreshingly 
 crisp Blossom Hill Rosé, 

great served with delicious 
 starters and good friends.”

designer canapé 
 plates every day.

pick up a bottle and 
start your summer 
evenings in style.
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Blossom Hill Website

Blossom Hill run various campaigns throughout the year. To 
accompany sales promotions, activation and experiential 
activity the website needed to reflect the lastest goings on 
at Blossom Hill. I was responsible for reskinning the website 
to accompany the specific campaign running at that time. In 
this case it was California Soul.
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Dacia iPad application

The Dacia Duster is a new vehicle from the Renault Groupe. 
To help its launch I  helped with the development of this  
app to challenge the perceptions of cheap, ‘value’ products 
by contrasting two of the same kind of items - ‘fancy’ a 
high cost, designer product and ‘fantastic value’ a quality 
alternative at a fraction of the cost. 

Digital
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Sanex Zero% iPad application

In 2011 Sanex released their new product range Sanex 
Zero%, a simple minimalist product with no nasty, 
unnecessary chemicals. To promote the launch I helped 
produce this interactive iPad app to raise consumers 
awareness of the amount of unnecessary chemicals in 
competitor products, the app also gives the user a chance to 
win a luxury spa break by filling in a data capture.

Digital
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Pulse Branding

I was challenged with the task of bringing Pulse’s brand 
into the 21st century. Taking the existing P brand mark, I 
utilised it within a more contemporary lock up, using images 
of the company’s office to bring the brand to life. I created 
letterheads, compliment slips and business cards which had 
a personal picture on the reverse representing the passion 
of each of Pulse’s employees. 

Brand Identity
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UK Roller Derby Association

This is my submission for the UKRDA three colour logo. There are 2 three colour options: red, yellow and black for light backgrounds and red, yellow and white for dark backgrounds. The 

central focal point is the eagle, which I believe is a perfect metaphore for Roller Derby. It’s a very strong and athletic creature, with a incredibly proffessional connotations.  Another reason 

is it’s flight, it’s an incredible glider, which is an important aspect in the sport. The second focal point it the subtle derby wheel design, and the eagle’s feathers symbolising the speed.  The type 

treatment alone could be used as a secondary logo.  It encompases a mixture of capital letters and lower case to give the roller derby letters a bit of seperation and distinction.

Example of logo on a dark background Example of logo on a black backgroundExample of logo on a light background

Three colour logo Black & White logo

UKRDA

Roller Derby is a growing sport in the UK, and when the 
chance came along to create an identity for the UK Roller 
Derby Association, I jumped at the chance. The logo itself 
had to reflect Roller Derby’s key values – strength, athletic, 
professional and inclusive. I chose an eagle motif as the 
central focal point of the identity as I felt it encompassed 
these points magnificently. 
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UKRDA
TEE
Official Merchandise

UKRDA
TEE
www.ukrda.org.uk

UKRDA
TEE
Official Merchandise

UKRDA
TEE
www.ukrda.org.uk

UKRDA
TEE
Official Merchandise

UKRDA
TEE
www.ukrda.org.uk

UK Roller Derby Association

This is my submission for the UKRDA three colour logo. There are 2 three colour options: red, yellow and black for light backgrounds and red, yellow and white for dark backgrounds. The 

central focal point is the eagle, which I believe is a perfect metaphore for Roller Derby. It’s a very strong and athletic creature, with a incredibly proffessional connotations.  Another reason 

is it’s flight, it’s an incredible glider, which is an important aspect in the sport. The second focal point it the subtle derby wheel design, and the eagle’s feathers symbolising the speed.  The type 

treatment alone could be used as a secondary logo.  It encompases a mixture of capital letters and lower case to give the roller derby letters a bit of seperation and distinction.

Example of logo on a dark background Example of logo on a black backgroundExample of logo on a light background

Three colour logo Black & White logo
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Pootition

Pootition is an initiative by Pulse to take on the giant poo 
epidemic hitting the streets of Islington. We started a 
campaign to ‘Snap-a Crap’ and upload it to the Pootition 
twitter page, which was then forwarded on to Islington 
Borough Council, in a bid to clean up the doggy doo doo. 
Postcards, posters and mini poo flags were produced as 
collateral. Oh, and poo cakes.

The Pootition exists to force Islington Council  

to keep its promise to deal with the dog turd  

epidemic that makes ours the crapiest borough  

in London. We want signs and fines. We want bins  

and bags on the corners. We want poo cleaners  

and patrols on the pavements. We want Islington  

Council to deal with dirty dog owners. It’s a smelly  

job, but we pay them to do it.  

So join the pootition. Snap-A-Crap and upload  

it to @pootition to name and shame the turdiest  

streets of Islington. The Council can’t ignore the  

problem – it’s time to rub their noses in it.

@pootition

JOIN THE CAMPAIGN

for poo-free pavements in Islington

@pootitionJOIN THE CAMPAIGN

for poo-free pavements in Islington

Pootition postcard_strapline.indd   1 11/05/2012   15:46
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InterContinental Hotel Group

I was chosen to illustrate some political caricatures 
to be placed on a hoarding to be put up on the new 
InterContinenal London Westminster hotel to promote  
the opening late in 2012. 

Illustration
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Rocktails

Rocktails is a new business which recently gained backing 
by the Dragons on BBC’s Dragons Den. Working closely with 
Rocktails to build brand awareness through competitions 
and experiential marketing campaigns – I created hand outs 
using the Rocktails zebra branding to camouflage images 
within the leaflets to reflect and create interest for the 
specific promotion.

We’ll bring the Rocktails and the tunes,  
you bring the friends and the right attitude!  

Your venue - our frozen vodka cocktails 
…what could be cooler? 

 
www.rocktails.co.uk/wildlife 

Text WILD to 00000

Terms and conditions apply. Please see website for details  

WILD LIFE
WIN A ROCKTAILS PARTY

To enter      

ROCKTAILS  
STREET SAFARI

HUNT DOWN THE ROCKTAILS MINI TO WIN

SATURDAY 23RD APRIL - SWANSEA

The Rocktails Mini is hiding on the streets of Swansea.  
Find it and win a frozen vodka Rocktails  

cocktail there and then – and on the house!

Looking for a short cut? Visit the Rocktails Facebook page. 
Good luck and happy hunting.

rocktails.co.uk

ro
ck

tails.co.uk

MIXED & READY TO DRINK

MIXED & READY TO DRINK

Sponsored by Ocean MINIPlymouth (01752) 407444
Sponsored by Ocean MINI

Plymouth (01752) 407444

ROCKING 

FROZEN COCKTAILS 

YOU CAN ENJOY 

AT HOME
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Thrill Seekers

This was a brief to create a travel kit for a thrill seeker of my 
choosing. Loving travel and animals as I do, I chose Africa as 
a destination, as it’s a country that I would like to visit one 
day. It also happens to be rather big and quite dangerous. 
The idea was to make a discreet lanyard travel guide for 
the savannah, containing important information and advice 
about surviving the plain. 

Illustration & Product Design
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Oodles of doodles


